Abstract. The paper is an exploratory research concerning information trust on cyberspace. Analysis shows that positive perception including perception of the benefits of the internet, positive expectation for online environment, and online ethics contributed more significantly to cyberspace trust than more than negative view of the internet or negative expectation for the internet.
Introduction
The current paper is an exploratory research concerning cyberspace trust as information culture in the internet era. Discussions pertaining to the internet era and online sources' reliability have been ongoing since the widespread adoption of smart devices and resulting information overload. However, no empirical research that looks at the factors influencing our trust in online information as part of information culture is currently available. In a normative sense, trust is rooted in one's belief in and respect towards others. In a heuristic sense, it is associated with one's perception regarding the benefits and risks of online information. Trust can be enhanced through implementation of appropriate institutional tools. In an online context, however, it is more effective to cultivate a culture of trust through individuals' voluntary behaviors and relationships, as opposed to institutional intervention. On this note, the current paper seeks to analyze how internet users' attitude towards respect for others and normative response behaviors (normative factor) as well as how their perception regarding benefits and risks associated with the internet (heuristics factor) may affect their trust in online information. Such an epistemological discussion regarding users' trust in online information will allow a more macroscopic view of cyberspace and provide an opportunity to continue the conversation from a sociocultural point of view.
Literature Review
In general, the operational definition and measurement index of trust can vary widely in empirical research, depending on whether the analysis unit is individuals or organizations (NamKoong, 2012). As for research concerning individuals, factors influencing trust-forming and increased/decreased trust are typically found in the respondents' individual characteristics ((NamKoong, 2012; Kim, 2006; Park et.al., 2003) . Factors primarily used in many on-/off-line empirical studies on trust are demographic variables such as gender, age, education level, income level, and occupation. Studies on trust that concern individuals have been using diversity, expertise, and transparency of the constituents as variables, in addition to the demographic variables mentioned above.
On the other hand, along with the growing scope and importance of the online space, the number of studies that look at the factors influencing trust in cyberspace has increased recently. These studies empirically test the issues pertaining to cyberspace trust with a general focus on the internet media's characteristics and user behavior. While research examining the relationship between media and trust used to focus on the internet usage rate, it has evolved to turn its focus on the internet usage pattern 
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Research questions and hypotheses
Our research question is presented as, "How do individuals' perceptions regarding the benefits and risks of the internet affect their trust in cyberspace?" Perceptionbased factors as explanatory variables are further distinguished into general views of the internet and expectation based on the assessment of current cyberspace environment. 
Hypothesis 1.4 Individuals with a greater level of positivity towards today's user environment will have a lower level of trust in online information and websites
Survey design and measuring of key variables
For the current study, the raw data collected by the 2013 National Information Culture Survey published by the National Information Society Agency in 2015 were used. The survey was conducted between November and December of 2013 regarding the internet users across Korea aged six years and older, via individual interviews on visitation. Using the August 2013 Permanent Resident Population Estimate data and the 2012 Internet Usage Survey as a sampling framework, study samples were extracted with the multi-stage cluster/area sampling method (by city/province, by dong/eub/myun, by gender, by age). The total number of samples was 4,650 individuals from 17 cities and provinces.
Dependent variables used in the study consisted of trust in online information. Explanatory variables consisted of sociodemographic characteristics (gender, age, education level, income level, employment status), internet usage pattern (frequency of use, online behavior, means of getting online), and perception of the internet (benefits, risks, attitude towards the online environment, internet ethics). The questionnaire mostly consisted of self-assessment items measured on a 5-point scale (strongly disagree, fairly disagree, neutral, fairly agree, strongly agree). In addition, the key variables were selected upon an item factor analysis.
Method of analysis
For the analysis, a descriptive statistics regarding the key variables, a factor analysis to verify the scales' validity and reliability, and a multiple regression analysis to examine the causal relationship were performed. SPSS 22.0, a statistics software, was used for all the analyses.
We examine this question through a multiple regression model Y= α0 + β1‧ X1 + β2X2 + β3X3 + β4X4 + β5X5 + β6X6 + β7X7 + β8X8 + β9X9 + β10X10 + β11X11 + β12X12 + β13X13 + β14X14 + β15X15
where the dependent measure (Y) is trust in online information; X1 is gender; X2 is age; X3 is employment; X4 is income; X5 is frequency of internet use; X6 is occupation; X7 is desktop computer; X8 is smart device; X9 is Internet usage pattern 1; and X10 is Internet usage pattern 2; and X11 is the risks of internet use; and X12 is the benefits of internet use; and X13 is negative expectation; and X14 is positive expectation; and X15 is respect for others. 
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